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Pos i t ions  the
Town as  a

des t inat ion  fo r
inves tment

and  growth  in
the  Tour i sm

sector
( inc lud ing
rec reat ion ,

spor ts ,  cu l tu re
and  her i tage

tour i sm) .

Bu i lds  on  Counc i l ’ s
c l imate  change
pr io r i t ies  and
leverages  key

re la ted  in i t ia t ives
to  pos i t ion  Hal ton
Hi l l s  as  a  lead ing

dest inat ion  fo r
inves tment  and

growth  in  the  c lean
technology/ low-

carbon
economy sec tors .

Inc ludes
market ing ,

b rand ing  and
v is ion ing

s ta tements ,  as
wel l  as  a

prac t i ca l  su i te  o f
market ing

co l la te ra l  and
act ions  to  ra i se

awareness  o f
Hal ton  H i l l s  as  a

pr ime
inves tment
des t inat ion .

Focuses  on
address ing

regula tory ,  l and-
use  p lann ing
and  f inanc ia l

cha l lenges  and
oppor tun i t ies

posed  by
brownf ie ld  s i tes ,

w i th  the
ob jec t ive  to

promote
remedia t ion ,

rehab i l i ta t ion ,
adapt ive  re -use

and  overa l l
redeve lopment
of  b rownf ie lds .

A  5-year
roadmap and  
3-year  Ac t ion

Plan  to  suppor t
Hal ton  H i l l s  in
be ing  proact ive
and  compet i t i ve
in  g rowing  the

loca l  economy by
ident i f y ing  new

internat iona l
markets  and

act ions  to  bes t
access  them.


